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COMMANDO is the leader In
promoting your local
Health Initiatives.
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Infection and
treatment were
listed as one of the
primary health
concerns for
LGBTQ+ surveyed.

of cisgender and
gay men between
18-24 indicated that
preventing HIV/AIDS
was a major concern.

93%

of the LGBTQ+ community
indicated that they have health
care coverage, including health
insurance, prepaid health plans,
HMOs, or government plans
such as Medicare.

89% -
0 o

of LGBTQ+ surveyed identified
social media as primary

method to be informed of
health issues, public health

emergencies, outbreaks, and
public reporting of a particular
public health issue.

Source: CMI LGBTQ Health Survey, Jan
20, 2021



O
10

Privacy High
Standards are Engagement
changing level

Two times more

2 X likely to use
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ADAMPal ADAM

The Lesbian,
Queer, and
Women
- dating app.

- empowering
desktop & mobile
- site forthe

.~ curious.
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The world’s largest social networking app for
gay, bi, trans and queer people
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Fresh Faces

30%

Of Grindr Users identify
As multicultural Latino,
AA, Asian, or Other.

Who's Nearby
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70%

Of Grindr Users are

between the ages of
18 - 34.

(’-..-3
h =
| & € "
. 1

‘e Westsider ® % HitTheBeach ' O CloserThan

= -
- e

@ New2town ® * KayDee @ * OneDoug

ot \ _ AQU HIC ADNILTT

’ ' ; - 2 vl iON J j‘_l‘l Uil

‘:' ’ ,'--' o » 1‘ ™ res r I .
( dldBdtd
. 1 | |
. ‘ v
X i o y o ‘

| ; i / - - { P - -

" r \ LA \' B Vol
i < ’ & L I . . i ’ N ey

R ',\:‘( - . - o X - ' . > N
\ V V b A X ' — l' ‘_‘~
R/ .
' : X N W . 4
) - . ¥ # -
\ - » o Y ) v
FILTERS OFF A O C O ' ®Ha Yy 4 ' ' . ® ®
- . O ~ 4 ‘ ‘ ) 3
b ) . : o
l. .
Al

Messages sent.

300x250 Banner 320x480 Interstitial

320x50 Banner



The world’s largest social networking app for

gay, bi, trans and queer people

+22 Messages Taps

Grindr Deals 3d ag
UCLA By year injections for PrEP'

Inbox Message

* Dedicated message sent directly to
Grindr users’ in-app Inbox.

*These remain active in their inbox for

TR R IT@‘NOT 24 hours.

Oc K T » Premium Offering — Only 2 sends per
SCIEN CE day

ST CTVEAL - 100% SOV (Share Of Voice)
FREEORLOWCOST / NOW OFFERING / HIV&STD .
“isurance / 'NJ%EEII})BLE el Benchmark Open Rate: 5-10%
P U Benchmark Re-Open Rate: 10 — 15%
GET PrEP | “@} . Benchmark CTR: 5— 10%

T CEABLA ESPANOL

LGBTQ* ADVERTISING SPECIALISTS

&

INBOX MESSAGE




s sc RU F F The top-rated social networking app of choice
for Men Seeking Men

15 Million
Monthly
Users
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YOUR SAFETY IS IN YOUR HANDS. Vo I ce
PREP IS ABLE TO DELIVER PROTECTION

YOU CAN COUNT ON!

L L.
mmE MIDWAY SCHEDULE NOW ]
SPECIALTY CARE CENTER

3-Day Edge to Edge



Jacq ' Ac K' The go-to app for Queer People of Color

W o o " CONFIDENTIAL AND NON-JUDGMENTAL
Specs: Made-to-order prescription. X L g :
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70%

Of users identify as
African American
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The world’s largest social networking for

Get Tested for STl's
& Earn $40

I!
l
Have you been tested for STl's this
year? Common Ground in Santa
Monica is offering $40 cash to come
., inand get tested. Stay on top of your |
‘ health by knowing your status. Make
sure to mention this ad.
Location: 2301 Lincoln, Blvd. Santa
i Monica. Tap '‘More' to get started.
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Broadcast Message

the Bear community

100%

Gay Males,
Affluent,
Tech Sawvy.

59%

Of users are between
The ages of 18-34.

9 Million
Members

Worldwide...
That's a lot of bears!




The only Free gay male
network available on both
Mobile/ Desktop Web & App

1

Adamdadam
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My Account | Mailbox Live Cams SexShop Movies Undies E.D. Pill VIP PRO .
S Y,‘s, #,’;ﬁ'!-ﬁg,_g _ A4A has always been

‘@WM/] /T'S NOT ROCKET SCIENCE! known as a highly inclusive

" o -l SYPH".IS IS TREATABLE gay, bi, trans and queer+
/)‘ : A _ S PROTECT YOURSELF AND YOUR PARTNER. SOCial plath rm
// i

AFFORDABLE CARE WITH
OR WITHOUT INSURANCE!

3]
5
2
u
&
5
g
3

CONVENIENT
AND

///////// ‘ il | : CONFIDENTIAL

PROTECT YOURSELF AND YOURPARTNER. ‘ : 4
1o EHER

AFFORDABLE CARE WITH ~ER g,g!,'geﬂnﬂly

OR WITHOUT INSURANCE! b _
FREE SYPHILIS TESTING > _— ;'4__ T FREE SYPHILIS TESTING > 3 o M I I o n

e asis L galionicity
Monthly visits
on A4A site & app.
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Pop-Up Message

Internal Mailer



A fully interactive map of nearby guys

and popular local spots

Sniffies offers male users a
safe space to discreetly

€ Looking for casual fun
I.ET’S TALK ABOUT explore their sexual desires,

| P EP fetishes & fantasies.
‘ sy Let’s Talk About PrEP © : Q r

* b PLLADN 3 Million
X1 Monthly

Users with a high
retention rate.

Recents X ‘ 9 {1}5

(&5 Select
Sniffies Plus a few seconds ago

RN i 55 Mins
i

The average amount of
time spent per user
per day.

WA shiffies

Interactive Mép Inbox Message Inbox Ad




The #1 platform for queer women, non-binary

And trans people in the world

| women's health screenings
in the privacy of your own home

m
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FOR COMPLETING SURVEYS,
ALL THROUGH THE CAMILLA APP.

CAMELLIA LEARN MORE

C&BHORT

This study Is In partnership between AUB and Alabama Department of Public Health
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Interstitial

ush hour, but confidence is high, and we're feeling

'eady to take on the world from the top floor.
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Get date ready

.

Likes

Likes You

) Matches

Community

Alisson, 31
She/her

O\ Something casual

Woman

H» Libra

Up Next (8)

Delete
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Banner

10 Million

Global registered cis
female, trans, bisexual, &
genderfluid individuals.

K
7 Million

Daily Swipes.

Q
100 Mins

Spent in-app per day,
Per registered user.



) Tinder is the world’s
& most popular dating app
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PrEP STUDY

Nyack R pT——

Book Now >>»> : Book Now >>»»

Native Display




Social Media
platforms like IG &
FB remains the
most popular way
to interact with
others online.

78..

New Privacy
regulations by
social media has
removed the ablllty

to target the /i
LGBTQ+ ;::; .
community. \ .

of 18+ are on Social
Media Spending
over 2 hours
online daily.
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TIKTOK SNAPCHAT

X offers you a space for In-Feed Video Snapchat offers full
promotional posts or Placement-Within the screen image or video
video content to directly “For You" feed with more ads that appear in-
engage with your flexible bidding types between stories—they're

audience as they scroll

and precise targeting :
their their newsfeed. - designed to work

options. seamlessly on mobile.




The community relies 85% of

on LGBTQ+ websites for consumers take

the latest relevant @ action within 24

news and information. hours of their
web search.

Google AdWords has
A proven to be an effective
way to connect your

resources to the local
community.



LGEBT. -~ JESTINATIONS

ADVOCATE

i

Explore all sides of the :
- LGBTQ+ experience

~ except for that gay

el DT [~ W GET FREE PREP &

728x90




G( JORDS

Proven to be an effective way to connect your resources to the local community

] 12 w

AdWords work Understand Increase brand
Faster than SEO your audience & awareness
their needs

O il

O

Control rising STI's Measure your Reconnect with
and Outbreaks Performance visitors of your

in your community Consistently website




CONFIDENTIAL AND NON-JUDGMENTAL

$25 GIFT CARD WITH
PrEP ENROLLMENT = LN
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THE NIGHT away, _
Seeking HIV+ Men - IN-CLINIC OR TELE-PREP .-_ Jj OTH 5”0 T 2

and Trans-Fem individuals —DISCREET & STIGMA-FREE
for a paid research study. . HIV CARE NOW AVAILABLE -




() COMMANDO LANDING PAGES

Find a MPOX vaccine
location nearest you!

Fenway Health (Boston)

Monday through Friday between 9
a.m.and 5 p.m.

Call For Appt.

T EE—
Keep Yourself & The

Community Safe

SCHEDULE NOW

Summer Checklist

Summer months are full of events that
celebrate the LGBTQ+ community.
Preparing for this season is a great

[~ East Central

District Health Department

Fill out the form below
to get started

With effective treatment,

a person living with HIV

cannot transmit the virus
to sexual partners.

CALL NOW

SCHEDULE NOW




*MONK[YPOX

e
AFFECTS EVERYONE‘

Know the si gns and reduce younr nisk
by getting vacci hated

MPOX
0 FEET AWAY

VAXXED . MPX-VAXX BOOSTED

'GET VACCINATED |

It's FREE & effective at
reducing or preventing MPOX

oOF 514
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MPOX Outhreak

MSM

Awareness & Vaccination

Compelling engagement as
quickly as possible to MSM

Ranked #1 Nationally Iin
two-dose Coverage (45%) &
#3 for one-dose coverage (60%)
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Getting tested regularly and knowing your HIV status
Is an Important part of your routine heaithcare.

GETA
TESTKIT

“We're public servants with a lot of different

strengths but advertisingis not one of them.”
HEATHER MEADOR | Linn County Clinical Branch Supervisor

Rise in STI cases

Promoting & awareness
for STI test kits in Linn County

Overreaching digital strategy
targeting sexually active adults

Pubhc Healt.h

Linn County, lowa

After 1 month with Commando,

LCDH sent out 68 test kits



: MUSIC CITY
CASE 5TUDY: @ h@[&h PrEP CLINIC

AFTER

In 2018, Tennessee was
one of the lowest PrEP 2023

usage states and as of Approx. 9,500+
2023 it is now one of the neople on PrEpP
highest.

15,000+

I\ PreP! Ap p 10) ¢ 2 646 ;TD.IS‘CREET AND S‘-.TIGMA
. B IN-CLINIC OR TELE PREP

p c0 p ‘ e Ol r E - P Now W OFFEREING H HIV CARE

{HIMN - FREE PrEP Evaluation -

£ [N Co O-pays EVER]

A3EE . NO COSTP EP Rx and

W - s 500 MAKE AN APPOINTMENT

I 7 sTD's, HIV, HEPAB C
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HOW TO GET STARTED

E

Provide a clear definition
of campaign objectives
* raising awareness
* Increasing testing
+ promotion of preventive measures

Provide us with high quality
resolution logo's and brana
guidelines

Understand of the
demographic reach
of your at-risk population

Secure your
budget

Determine goal
of the campaign:

+ testing numbers increase
+ lower transmission rates

Choose your
preterred start
and end date
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Provided During the Campaign

Complimentary A custom designed landing Monthly reports
Ad design page for your campaign detailing campaign activity

(2

Ad monitoring ana Recommendations
optimization on ad
placement/content
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